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This monthly e-zine is distributed to all partners and stakeholders; and anyone with an interest in the progress of the IFSD in
Glasgow. The purpose of the update is to reflect progress and summarise key events and happenings over the previous month.
The e-zine will also highlight the latest independent research of value to local employers as well as communicating research

Top travel publication
Lonely Planet Guide has
praised Glasgow as the
highlight of any trip to
Scotland.

The latest issue of the
travel guide, which went
on sale in March, has
highlighted Glasgow as
the best place to eat,
shop and have fun in
Scotland.

The city was singled out
as a place of cutting
edge style with a great
selection of designer
accommodation and an
astounding diversity of
pubs, clubs and eateries.

Venues like King Tuts
were underlined as
contributing to the city’s
fantastic music scene
and Glasgow designer
Charles Rennie
Mackintosh was
compared to Barcelona’s
Gaudi.

In summing up Glasgow,
the Guide said, “You
don't have to scratch far
under the surface to find

a magnetism that
combines affability,
urban mayhem, wry

humour and...oomph. If
you don’t have fun in
Glasgow, we suggest
therapy.”
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which confirms Glasgow’s position as a leading business location.

Glasgow has scooped the title “European City with Best IT and Telecommunications
2006/07”. The award was organised by FDI Magazine, part of the Financial Times Group
and a leading publication in foreign direct investment.

Glasgow fought off stiff competition from 89 other European cities to win the award jointly
with Zurich. The presentation ceremony took place in Cannes during the annual MIPIM
Property Conference.

Gordon Maclennan, senior director of growing business at Scottish Enterprise Glasgow,
said: “There has been tremendous investment in IT and telecommunications in Glasgow
over the past few years and awards like this confirm Glasgow’s growing appeal as a top
European business location.

“To win this award against such serious competition from across Europe is a real
achievement for Glasgow and follows our success in being voted the World's Top
Intelligent Community in 2004.”

In the same awards, Scotland was also named the UK Region of the Future, beating
seven other UK regions and came runner up in the Northern European Region of the
Future category.

Glasgow’s £5 million Lighting Strategy took another step
forward with news that the famous Mitchell Library is the
latest landmark building to be “switched on” in full colour.

Traditionally, white lights have illuminated the B listed
building, which is Europe’s largest reference library.
From April, more than 200 colour lights will be fitted
instead, bathing the 95 year old building in warm colours,
to highlight its magnificent architecture.

Glasgow City Council’s Lighting Strategy is aimed at showcasing Glasgow’s top buildings
and, by drawing attention to the best of the city’s architectural heritage, it is hoped to
attract more visitors to the city, especially at night.

Other buildings to benefit include the Royal Concert Hall and the Museum of Modern Art.
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Visit Scotland has
released figures revealing
that 30,000 more
customers booked mini
breaks and holidays in
Scotland  through their
website last year, with
Glasgow being named the
most popular destination.

Glasgow experienced a
massive 106 percent rise
in visitors with the Western
Isles and Stirling also
experiencing a bumper
year.

This figure was 24 percent
up on the year before and
is worth an estimated £3
million to the city’s tourism
sector.
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Also revealed, in the
Budget were plans for
government funding for a
series of events named
‘The School Olympics,’
with the first to be held in
Glasgow.

The event will bring
around 1,200 young
athletes from across the
UK to compete in Glasgow
and is sure to boost the
city’'s bid for the 2014
Commonwealth Games.

Youngsters taking part will
compete at venues across
the city, including
Scotstoun Stadium,
Tollcross Pool and Kelvin
Hall and the event is
expected to take place in
Autumn 2006.
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IFSD partner, Scottish Financial Enterprise (SFE) welcomed the announcement by
Chancellor Gordon Brown in the recent Budget of plans to promote British financial
services globally.

Amanda Harvie, chief executive of SFE said, “We are pleased that the UK government
will be working in partnership with the financial services industry — an approach that the
government and the industry in Scotland have successfully pioneered through the joint
development and ongoing delivery of the strategy for the Financial Services Industry in
Scotland.”
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The Spring 2006 Glasgow City Report published by property consultants Jones Lang
LaSalle paints a very positive and encouraging picture of the city’s office market.

The report confirms that, in 2005 total occupier take up for Glasgow city centre was
78,776 sq m. This take up is 275% higher than the 2004 figure of 20,979 sq m, and the
highest take up rate for the past ten years.

Within the city centre the focus for take up features large corporate occupiers including a
string of high profile lets in the IFSD at Clydesdale Bank Exchange, Sentinel, Optima and
6 Atlantic Quay.

There are a number of new build developments planned, which ensure that Glasgow
remains an attractive offering in the UK office marketplace.

Utilising general economic models and assessing the local property market, Jones Lang
LaSalle’s research department have predicted that headline rentals will increase from
£261 per sq m in 2006 to levels in excess of £285 per sq m in 2009.

Mike Buchan, associate director, Jones Lang LaSalle said, “This forecast is extremely
important. Firstly there will be rental growth, and this is critical for investors. Secondly
even with the forecast rental growth, Glasgow will remain one of the cheapest City Centre
locations in the UK. This is attractive to occupiers looking at Glasgow as a property
option.”

One of Scotland’s best known
brands, Tunnocks, is to sponsor a
new lounge at Glasgow Airport’'s £10
million redevelopment of the
International Pier.

The lounge will offer additional
services as an option for
passengers, including tea, coffee,
newspapers and a safe play area for
children, as well as internet access
and other entertainment facilities.

Glasgow’s Scotland with Style brand will sponsor another lounge in the development and
both facilities together will be named the Sky lounge.

Passengers will gain access to the lounge by paying a fee and there will be an adults only
section, to accommodate business passengers.

If you know of any items that should be covered in a future issue of IFSD News Update then please get in touch.
The contact for this or any other query relating to the News Update is Elizabeth at Budge PR who can be contacted

on 01698 540111 or elizabeth.steel@budgepr.com

The IFSD web site is an excellent source of information which is updated regularly. Access it at www.ifsdglasgow.co.uk.



